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Abstract

Purpose: The purpose of this study is to examine and understand the effect of interpersonal relationship of
the middle-aged women on the makeup behavior. The women in their 40s and 50s are the most economically
productive age group, and it is considered that the study of their makeup behavior would be very important.

Method: This study distributed and collected questionnaires from women in their 40s and 50s in Seoul and
Gyeonggi-do. A total of 411 copies were used for the final statistical analysis. Frequency, percentage, and aver-
age were calculated to examine and understand the demographic characteristics of the study subjects, and the
Pearson’s product moment-effect correlation was calculated to examine and understand the relationship be-
tween the interpersonal relationship and makeup behavior. The stepwise multiple regression analysis was also
performed to determine the causal relationship between the interpersonal relationship and the makeup behavior.

Results: As a result of the effect of interpersonal relationship on the fashionableness among the makeup be-
haviors, it turned out that openness, understanding, and satisfaction had positively significant effects on fash-
ionableness among the makeup behaviors. As a result of the effect of interpersonal relationship on the subjec-
tivity among the makeup behaviors, understanding, satisfaction, and subjectivity among the makeup behaviors
turned out to have positively significant effects. As a result of interpersonal relationship on subjectivity among
the makeup behaviors, openness was shown to have a negatively significant effect on subjectivity among the
makeup behaviors, and understanding, satisfaction, and communication had a positively significant effect on
subjectivity among the makeup behaviors.

Conclusion: A study on the makeup behavior of women in their 40s and 50s, who carry out a lot of social
activities and highly value interpersonal relationships, is considered to contribute largely to the direction of the
beauty industry that creates public value and the makeup product manufacturing industry.

Keywords: Women, Middle Aged, Public Value, Interpersonal Relationship, Makeup Behavior

1. Introduction

It may be claimed that the women's advancement into society has increased and the public
value required by society for women is great. For that reason, the women's interpersonal rela-
tionship has a significant influence on their social life, and they pay attention to their appear-
ance for an amicable interpersonal relationship. The purpose of this study is to examine and
understand the effect of the middle-aged women's interpersonal relationship on the makeup
behavior, and the women in their 40s and 50s are considered to be the economically productive
age group, and the study of their makeup behavior is considered to be very important.

Interpersonal relationship is the universal psychological orientation of the individuals dealing
with people[1], generally, it means the relationship between two people[2], and is linked to
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emotional bonding, and is divided into everyday interpersonal relationship and intimate inter-
personal relationship according to intimacy[3]. The interpersonal relationship skills are intended
to maintain the amicable interpersonal relationships within an organization and faithfully per-
form one's role, and it may be claimed to be the skills required to establish and maintain rela-
tionships with others in an individual situation, and resolve conflicts or problems[4]. Park MH &
Park BJ & Park SS & Park SY & Kim MJ & Park SJ[5] claimed that interpersonal relationship has a
positive effect on the communication skills and self-leadership.

People initially perceive that image is important for the interpersonal relationship [6]. Appear-
ance operates as an important factor in determining a person's impression[7], and when humans
perceive the appearance of others, they tend to determine through the visually surfaced infor-
mation, and appearance is also very important for self-satisfaction and formation of interper-
sonal relationship[8], and human appearance has a significant impact on the first impression of
a person as a form of communication that affects human relationship[9].

For people living in modern society, managing their appearance improves their personal im-
age[10], and investment in appearance management includes hairstyles, clothes, body shape
management, makeup, and accessories that reflect various social cultures according to changes
in beauty, while being recognized as one of the most important elements of total fashion[11].
In the modern society, the social standards that define appearance affect the psychological part
of an individual, arouse interest in various behaviors for appearance and demand management
behavior accordingly[12]. Among which is the makeup behavior, and makeup is an activity in
which resources such as time, money, and energy must be invested, while makeup space is a
consumer's behavior seeking efficiency of time and energy[13], and makeup is an action that is
repeated as in everyday life. Any woman would have felt the small joy, comfort, and pleasant-
ness derived from the action[14].

Regardless of time, the human desire for beauty continues[15], and the desire to be beautiful
is a basic need[16]. As for aesthetic expression, as women gained economic ability, the range of
social advancement became more diverse, and under the influence of today's beauty standards,
efforts are made to highlight beauty to make oneself beautiful, such as makeup and plastic sur-
gery[17]. Furthermore, the potential of the semi-permanent makeup market is increasing to give
confidence and convenience[18].

Makeup is a repetitive act as in everyday life[19], and women could feel changes in their ap-
pearance through makeup, and can face a confident and dignified appearance in social life with
an active attitude[20].

Lee CY & Lee JB & Na EY[21] claimed that appearance satisfaction has an important mediating
effect between the perception and happiness.

The appearance expressed through beauty management internally affects one's self-esteem
and externally affects interpersonal relationship by having a halo effect and divergence effect of
appearance through beauty[22].

Korea's beauty industry is grabbing the attention globally[23], and beauty is an essential ele-
ment for women, and has a public role in realizing changes in the consumer market[24].

In this study, questionnaires were distributed and collected from women in their 40s and 50s,
and the questionnaire questions for the scale development of this study were composed of in-
terpersonal relationship, makeup behavior, and demographic variables, and the purpose of is to
examine and understand the effect of the interpersonal relationship for public value on the
makeup behavior of the women in their 40s and 50s.
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The interpersonal relationship is expected to affect the makeup behavior, and based on which,
the interpersonal relationship and makeup behavior of women in their 40s and 50s are intended
to be examined.

Makeup products are the makeup product brands for the women in their 40s and 50s who are
socially active and economically affluent, as they have a habit of continuously using the same
brand once they have used it once and are satisfied with their skin and preferences[25]. Hence,
it is considered that the studies on their preference and makeup behavior will be well used for
marketing research and data on makeup products, and it is expected that it will be well used for
the development of the beauty industry, women's consumption behavior patterns, and the
makeup product distribution market.

2. Research Method and Procedures
2.1. Sample selection and data collection

This study distributed and collected questionnaires from the women in their 40s and 50s in
Seoul and Gyeonggi-do from March 2, 2022 to March 25, 2022. Out of a total of 450 copies
distributed, 435 copies were collected, and a total of 411 copies were used for the final statis-
tical analysis, excluding 24 copies of insincere and incomplete responses. The questionnaire
guestions for the scale development in this study were used for the women aged 40-50 years
for empirical research. The composition of the questionnaire consisted of interpersonal rela-
tionship, makeup behavior, and demographic variables, and the total number of questions was
40.

For the interpersonal relationship, as a factor used in the studies of Kim YH et al.[26], Kim HK
& Kim HK[27], Lee SE & Jang JIM[28], as a result of factor analysis, openness, trust, understanding
satisfaction, communication trust, openness, understanding, and satisfaction appeared as 5 fac-
tors with 24 questions, and for the makeup behavior, as a factor used in the studies of Lee MJ&
Choi E[29], Choi SK & Kang KJ[30], as a result of the analysis, 10 questions of 3 factors of fash-
ionableness, instrumentality, and subjectivity were used in the final analysis, and a 5-point Lik-
ert scale was used.

For the data analysis in this study, SPSS WIN 28.0 program was used. Frequency, percentage,
and average were calculated to examine and understand the demographic characteristics of the
study subjects, and Pearson’s product moment-effect correlation was calculated to examine
and understand the relationship between interpersonal relationship and makeup behavior. The
stepwise multiple regression analysis was performed to determine the relationship between the
interpersonal relationship and makeup behavior. The significance level of all analyses is a=.05.

2.2. Research questions

This study intends to investigate the relationship between the interpersonal relationship and
makeup behavior. The specific research questions towards this end are as follows.

Research question 1. Examine and understand the demographic characteristics of the study
subject.

Research question 2. Examine and understand the correlation between interpersonal rela-
tionship and makeup behavior.

Research question 3. Examine the effect of interpersonal relationships on the makeup behav-
ior.
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2.3. Demographic characteristics of the study subjects

<Table 1> illustrates the results of the frequency analysis to examine and understand the
demographic characteristics of the study subjects. First, by age group, 213 people(52.0%) were
in their 40s while 197 people(48.0%) were in their 50s. For their current marital status, 358
people(87.3%) were married, accounting for the majority, and single/others were surveyed to
be 52 people(12.7%). As for the final level of education, 191 students(46.6%) graduated from
high school or less, 167 students(40.7%) graduated from university, and 52 students(12.7%)
graduated from graduate school or higher. As a result of examining occupations, 119 peo-
ple(29.0%) were salaried workers/public officials, followed by 98 people(23.9%) unem-
ployed/housewives/others, 76 people(18.5%) professional people, 65 people(15.9%) service
providers, and self-employed were surveyed to be 52 people(12.7%) in their respective order.

As a result of examining the average monthly income, 99 people(24.1%) received between 2
million won and 2.5 million won, 86 people(21.0%) between 2.5 million won and less than 3
million won, 78 people(19.0%) over 4 million won, 63 people(15.4%) 3 million-3.5 million won,
49 people(12.0%) 1.5 million-less than 2 million won, and 35 people(8.5%) less than 1.5 million
won in their respective order. As a result of examining the average makeup purchase cost per
month, 154 people(37.6%) were the most with 100,000 to less than 150,000 won, 129 peo-
ple(31.5%) less than 100,000 won, and 75 people(18.3%) 200,000 to 300,000 won, and 52 peo-
ple(12.79%) more than 300,000 won in their respective order.

Table 1. Demographic characteristics of the study subjects.

Classification Frequency(N) Percent(%)

40s 213 52.0

Age group
50s 197 48.0
Married 358 87.3

Marital status

Unmarried/others 52 12.7
High school graduation or less 191 46.6
Final educational University graduation 167 40.7

background
Graduate school graduate or higher 52 12.7
Service provider 65 15.9
Salaried worker/public official 119 29.0
Occupation Professional 76 18.5
Self-employed 52 12.7
Unemployed/housewife/others 98 23.9

Less than 1.5 million won 35 8.5
1.5 to less than 2 million won 49 12.0
2 million to less than 2.5 million won 99 24.1
Average monthly income —

2.5 to less than 3 million won 86 21.0
3 million to less than 3.5 million won 63 15.4
4 million won or more 78 19.0
Less than 100,000 won 129 315
Average makeup 100,000 won to less than 200,000 won 154 37.6
purchase cost per month 200,000 won to less than 300,000 won 75 18.3
300,000 won or more 52 12.7
Total 410 100.0
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3. Research Results
3.1. Verification of the validity and reliability of measurement tools

The exploratory factor analysis was performed to verify the validity of the questions used in
this study, and to find common factors and use them as variables. Some of the measured varia-
bles were removed based on the reliability analysis and scale refinement. For all measured var-
iables, the principal component analysis was performed to extract component factors, and the
orthogonal rotation method(varimax) was adopted to simplify the factor loading. The factor
loadings of 0.5 or more were determined to be significant. As a result of factor analysis, both
independent and dependent variables were grouped as the factors with eigenvalues greater
than 1.

As aresult of the factor analysis on the interpersonal relationship, the cumulative explanatory
rate was 61.952%. The overall reliability coefficient was 0.902, and the reliability coefficient for
each factor was 0.693 or higher. For the independent variables of interpersonal relationship,
the 'openness(17.512%)', 'trust(13.714%)', 'understanding(11.791%)', 'satisfaction(11.573%),
and 'communication(7.361%)' variables were extracted. As shown in the following <Table 2>.

Table 2. Factor analysis results for the interpersonal relationship measurement variables.

Name of factor

Questions Commonality
Communica-

Openness Trust Understanding| Satisfaction tion

| like to share my personal interests

with others. .803 115 .108 -.036 -.030 671
F h | If

or.ot ers,' tend to express myse 773 o041 053 100 085 618
easily and live openly.
| can express positive feelings 769 12 _052 049 145 676

towards others.

I am good with expressing bad
feelings about others in a way that .767 164 .097 -.019 .251 .687
doesn't make them feel bad.

| have a lot of confidence in

. .087 i 42 .644
interpersonal relationship. 659 021 08 >3 3 6
| often identify and realize the needs
Snd wants of others: .623 152 179 .359 -.037 574
| am good with listening to other 505 480 043 140 052 509

people's stories.

I am able to deal with the negative
feelings that others express about me 263 .755 021 -.006 .323 744
in a developmental direction.

I tend to trust and accept the positive

feelings others express about me. 292 737 -007 -038 153 654
| tend to feel close to others. -.089 .672 312 .276 .087 .640
| trust others. 225 .664 169 .184 -.037 .555
For others, | tend to give a lot of

attention and warm affection. ~072 47 462 292 -009 603
| understand other people's feelings 084 909 805 124 -.099 794

very well.
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| understand my own feelings very 173 110 738 177 020 619
well.
| have no difficulty with
understanding other people's 121 .085 .613 109 .352 .533
feelings.
As a human, | am satisfied with
others. 107 -.136 .544 417 .296 .588
| have a good understanding of the
relationships | want to have with -.006 .280 .507 -.071 .504 .594
others in the future.
Other people seem to take me as a
happy person. 037 .025 .254 737 -.159 .635
| am satisfied with myself as a human. 131 .014 .255 .737 120 639
There is no difficulty in
214 -.091 .604 .
communicating with others. 192 09 60 211 >00
| tend to react fast to other people's
402 . . .54,
characteristics. 165 0 059 >68 185 >48
My relationships with other people 176 18 344 550 170 663
are good.
| do not find it difficult to
communicate with others. -345 203 -002 237 = 661
When | d|sagreg with others, | can 437 201 201 165 537 588
resolve them wisely.
Eigenvalue 4.203 3.291 2.830 2.778 1.767
% dispersion 17.512 13.714 11.791 11.573 7.361
Cumulative % 17.512 31.227 43.018 54.591 61.952
Individual reliability .869 .800 .766 .767 .693
Overall reliability .902
Kaiser-Meyer-Olkin measure of sampling adequacy .874
Approximate chi-square 4,585.800
Bartlett’s sphericity test Degree of freedom 276
Significance probability 0.000

As a result of the factor analysis on the makeup behavior, the cumulative explanation rate
turned out to be 67.496%. The overall reliability coefficient was 0.839, and the reliability coef-
ficient by factor turned out to be 0.632 or more. As for the makeup behavior, which is an inde-
pendent variable, ‘fashionableness(25.879%)’, ‘instrumentality(24.004%)’, and ‘subjectiv-

ity(17.613%)’ variables were extracted. As shown in the following <Table 3>.
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Table 3. Factor analysis results for the interpersonal relationship measurement variables.

Name of factor

Questions Commonality
Fashionableness | Instrumentality Subjectivity
| really want to try out the trendy lipstick. .816 137 .093 .693
When | put on makeup, | follow the 792 210 075 678
currently popular makeup method.
| want to _put on makeL.Jp for models in TV 758 061 267 650
commercials or magazines.
Looking at popular celebrities' makeup, | 639 923 936 514
want to do that too.
| also change my makeup method to 364 802 102 785
change my image.
There are times when you want to
change things with makeup skills. 340 782 110 739
! think makeup |§ essermal for o 043 699 aa5 689
interpersonal orientation and social life.
| think putting on makeup is being 007 691 212 648
courteous to the other person.
| think me?keup that suits me is better 109 089 823 697
than fashion.
C!assy ma.keup is helpful for dating 993 934 743 657
high-ranking people.
Eigenvalue 2.588 2.400 1.761
% dispersion 25.879 24.004 17.613
Cumulative % 25.879 49.883 67.496
Individual reliability 791 .807 .632
Overall reliability .839
Kaiser-Meyer-Olkin measure of sampling adequacy .795
Approximate chi-square 1,564.215
Bartlett’s sphericity test Degree of freedom 45
Significance probability 0.000

3.2. Correlation between the interpersonal relationships and makeup behavior

As a result of the descriptive statistics analysis, the average of independence, an independent
variable, turned out to be 3.38 and the standard deviation was 0.640. It turned out that the
average of trust(M = 3.55, SD = 0.606), understanding(M = 3.72, SD = 0.514), satisfaction(M =
3.66, SD = 0.533), communication(M = 3.53, SD = 0.592) and the dependent variable of fashion-
ableness(M =3.24, SD =0.694), instrumentality(M = 4.01, SD = 0.720), and subjectivity(M = 3.98,
SD = 0.780) was all above 3 points. As a result of the correlation analysis, it turned out that
there was no significant correlation between independence as an independent variable and in-

strumentality and subjectivity as dependent variables, yet there was a significant positive cor-
relation between the remaining independent variables and dependent variables. As shown in

the following <Table 4>.
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Table 4. Results of correlation analysis between interpersonal relationship and makeup behavior.

Interpersonal relationship Makeup behavior
Classification
Standard| Inde- Under- | Satisfac- | Commu- [Fashiona-| Instru- |Subjectiv-
Average L Trust . . I . ]
deviation |pendence standing | tion nication | bleness |mentality ity
Independent 338 | .640 1
independence
Independent 355 | .606 | .417°" | 1
trust
Independent 3.72 | .514 | .315"" | .459"*" 1
understanding
Independent . - ke
. . 3.66 .533 .322 .522 .500 1
satisfaction
Independent
.. 3.53 .592 .604 442 .407 .400 1
communication
Dependent 3.24 | .694 | .167"" | .107" | .164™" | .161"" | .116" 1
fashionableness
_ Dependent 401 | .720 | .018 |.190""" | .320"" | .199""" | 1757 | 472" | 1
instrumentality
Dependent 398 | .780 | -.018 | .112" | .335""" | .222""" | .139"" | 349" | 445" | 1
subjectivity

Note: *p<.05, **p<.01, ***p<00L.

3.3. Effect of the interpersonal relationship on the makeup behavior
In this study, the multiple linear regression analysis was performed to test the hypothesis.

The multiple regression analysis was performed to investigate the effect of interpersonal re-
lationships on fashionableness among the makeup behaviors, and the analysis results are as
presented in <Table 5>. As a result of the analysis, openness(B=0.215, B=.223, t=3.039, p<.01)
and understanding(B=0.346, =.393, t=4.420, p<.001) and satisfaction(B=0.286, =.320, t=3.540,
p<.001) turned out to have a positive significant effect on fashionableness among the makeup
behaviors, yet trust and communication among interpersonal relationships demonstrated no
statistically significant effect on fashionableness among the makeup behaviors. Hence, hypoth-
esis 1-1, which stated that the better the interpersonal relationship, the more positive the fash-
ionableness of makeup behavior, was partially adopted.

The multiple regression analysis was performed to investigate the effect of interpersonal re-
lationship on subjectivity among makeup behaviors. As a result, understanding(B=0.625, B=.577,
t=7.924, p<.001) and satisfaction(B=0.222, B=. 202, t=2.731, p<.01) and communication(B=0.247,
B=.217, t=3.079, p<.01) had a positive significant effect on subjectivity among the makeup be-
haviors. However, openness and trust among interpersonal relationships did not have a statis-
tically significant effect on subjectivity among the makeup behaviors. Hence, hypotheses 1-2,
which stated that the better the interpersonal relationship, the more positive effect on subjec-
tivity among makeup behaviors, was partially adopted.

The multiple regression analysis was performed to examine the effect of interpersonal rela-
tion-ship on subjectivity among makeup behaviors. As a result, openness(B=-0.170, B=-.144, t=-
2.257, p<.05) turned out to have a negative effect on subjectivity among makeup behaviors,
while understanding(B=0.714, p=.662, t=8.572, p<.001) and satisfaction(B=0.330, B=.301,
t=3.844, p<.001) and communication(B=0.220, B=.194, t=2.598, p<.05) turned out to have a pos-
itive significant effect on subjectivity among makeup behaviors, yet trust among interpersonal
relationships turned out to have no statistically significant effect on the subjectivity of makeup
behavior. Hence, hypothesis 1-3 which stated that the better the interpersonal relationship, the
more positive effect on subjectivity among makeup behaviors were partially adopted. Kim HK[31]
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claimed that the higher the appearance satisfaction, the more positive the interpersonal rela-
tion-ship in a study on appearance satisfaction and interpersonal relationship, and Son M & Kim
HG[32] claimed that in a study on appearance management seeking behavior characteristics
and interpersonal relationships, the higher the appearance management seeking behavior, the
more significant effect on the interpersonal relationship. This is considered in the same context
as the research result of this study that the better the interpersonal relationship, the more it
influences the fashionableness and instrumentality.

Table 5. Effect of interpersonal relationships on makeup behavior.

Dependent variable | Independent variable B se B t p
Openness 215 .071 223 3.039" .003
Trust .005 .075 .005 .066 .947
Fashionableness Understanding .346 .078 .393 4.420™" .000
Satisfaction .286 .081 .320 3.540™" .000
Communication .037 .080 .040 468 .640
R?= 953, F(5,405)=1,654.666"""
Openness -.138 .071 -.116 -1.938 .053
Trust 122 .075 .108 1.627 .104
Instrumentality Understanding .625 .079 577 7.924"" .000
Satisfaction 222 .081 .202 2.731% .007
Communication 247 .080 217 3.079™ .002
R2= 969, F(5,405)=2,510.976"""
Openness -.170 .075 -.144 -2.257" .025
Trust -.034 .079 -.030 -.432 .666
Subjectivity Understanding 714 .083 .662 8.572™" .000
Satisfaction .330 .086 .301 3.844™" .000
Communication .220 .085 .194 2.598" .010

Hkok

R?= 965, F(5,404)=2,219.033

Note: *p<.05, **p<.01,***p<.001.

4. Conclusion and Recommendations

This study examined the effect of interpersonal relationship on the makeup behavior among
410 women in their 40s and 50s, and the results were as follows.

First, as a result of the interpersonal relationship factor analysis, openness, trust, understand-
ing satisfaction, trust in communication, openness, understanding, and satisfaction appeared
as 5 factors, and makeup behavior appeared as 3 factors of fashionableness, instrumentality,
and subjectivity.

Second, it turned out that there was no significant correlation between independence as an
independent variable and instrumentality and subjectivity as dependent variables, yet there
was a significant positive correlation between the remaining independent variables and de-
pendent variables.

Third, as a result of the effect of interpersonal relationship on fashionableness among the
makeup behaviors, it turned out that openness, understanding, and satisfaction had positively
significant effects on fashionableness among the makeup behaviors.
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Fourth, as a result of the effect of interpersonal relationship on subjectivity among the
makeup behaviors, understanding, satisfaction, and instrumentality among the makeup behav-
iors turned out to have a positively significant effect on subjectivity.

Fifth, as a result of the effect of interpersonal relationship on subjectivity among the makeup
behaviors, openness turned out to have a negatively significant effect on subjectivity among
the makeup behaviors, and understanding, satisfaction and communication had a positively sig-
nificant effect on subjectivity among the makeup behaviors. .

Based on the results of this study, recommendations are made as follows.

Makeup isamong the most important elements of self-management for women who are more
socially active and who highly value interpersonal relationship. Furthermore, the study of the
makeup behavior of those who are economically active is among the research tasks that must
be continuously performed. It is considered that a study on the makeup behavior of women in
their 40s and 50s who carry out many social activities and highly value interpersonal relation-
ships will largely contribute to the direction of the beauty industry that creates public value and
the makeup product manufacturing industry.

In this study, a questionnaire was distributed to women in their 40s and 50s in Seoul and
Gyeonggi-do, and women living in Seoul and Gyeonggi-do were selected as a sample. Since it is
difficult to use this as a standard for middle-aged women, this is the limit.

Furthermore, it is hoped that this study will provide an important data for the beauty mar-
keting industry, and the studies on the makeup behavior of various classes ought to be contin-
uously carried out.
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Abstract

Purpose: This study examined the relationship between child value and happiness among parents of infants
and toddlers in the 6th and 7th waves of the Korean Child Panel Survey.

Method: We conducted an analysis of self and other interdependence model(APIM) to test the self-effect and
partner-effect of parents of infants and toddlers.

Results: The results of the self-effect and partner-effect tests of mothers' and fathers' perceived parental child
value on happiness showed that mothers' and fathers' perceived child value had a significant positive effect on
their own happiness. In addition, the interaction effect of mothers' and fathers' perceived child value on happi-
ness was significant only for the negative effect of fathers' perceived child value on mothers' happiness. We also
found significant differences in the self-effect and partner-effect of parental values on happiness, with mothers'
happiness being influenced more by their own parental values than by their fathers' parental values.

Conclusion: The significance of this study is that it verified the effect of parents' child value on their own hap-
piness, which has been lacking in the literature. Therefore, this study provides implications for the establishment
of government childcare policies to improve the happiness of parents of infants and toddlers and for parent edu-
cation in early childhood education institutions, and provides a basis for future research and programs to improve
the happiness of parents of infants and toddlers.

Keywords: Child Values, Happiness, Actor Effect, Partner Effect, Early Childhood Parents

1. Introduction

Happiness is the ultimate goal of human life. In this regard, the Organization for Economic
Cooperation and Development(OECD) provides statistics on various areas of well-being, includ-
ing well-being by country, through the Better Life Initiative[1]. According to the "How's Life?
2020" report released by the OECD in 2022, South Koreans' life satisfaction was 6.1 out of 10,
ranking at the bottom of the OECD countries, and the United Nations(UN) World Happiness
Report in 2020 ranked South Koreans 61st among OECD countries. This, coupled with the fact
that South Korea's GDP is the 10th largest in the world as of 2021, suggests that the country's
mental quality of life is lagging behind its material growth, and that material abundance is no
longer the best measure of happiness.

Happiness is defined in various ways. Similar concepts to happiness include Quality of life,
Subjective Well-being, Well-fare, Satisfaction, Life Satisfaction, and Well-being, which are often
used interchangeably[2][3][4][5][6]. There are as many concepts of happiness as there are stud-
ies on happiness, and they vary depending on the purpose, topic, and field of study. Seligman
proposes that happiness is based on positive psychology and is realized by individuals striving
to have positive emotions and by discovering and developing their strengths and virtues and
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utilizing them in their lives, and that happiness can be continuously improved through personal
autonomous factors rather than environmental factors[7]. Ryff argued that a happy life does
not simply mean feeling satisfied and in a good mood, and that in order to measure an individ-
ual's happiness, it is necessary to consider how well the individual is functioning as a member
of society[8]. In other words, an individual's happiness can be defined as the subjective quality
of life, life satisfaction, and sense of well-being, which are the psychological qualitative aspects
of an individual's psychological well-being based on the performance of positive aspects of func-
tioning as a member of society, as well as social relationships and, at home, family relation-
ships[9]. Human happiness is determined by a variety of factors, including genetics, upbringing,
living environment, relationships, intentional activities, achievement and self-acceptance, eco-
nomic status, and family identity, and it continuously affects various areas of life such as mar-
riage, friendship, economic status, work life, and health[8][10].

Happiness, as perceived by parents, is a concept that encompasses the overall sense of well-
being in life, including life satisfaction and joy, as well as economic power and fulfillment, social
status and recognition, self-improvement and the proper development of children, love of fam-
ily, interpersonal relationships, a positive outlook on life, and health[11]. When parents feel
happy, they are more confident in their ability to resolve any situation that may arise in their
relationship with their children in an amicable manner, resulting in positive discipline of their
children and consistent warmth and flexibility in their parenting behavior[12][13]. This suggests
that positive parental well-being is an essential component of raising children to be psycholog-
ically healthy[14][15].

Parents with higher levels of happiness believe their children will grow up to be health-
ier[16][17], and have more positive interactions with their children, which reduces their chil-
dren's problem behaviors[18][19]. Parental happiness is also significantly related to children's
happiness, and higher levels of happiness in fathers have been shown to have a positive effect
on parenting by improving paternal role intelligence[14]. In addition, research on the effects of
parental positivity on children has shown that children of parents with high levels of happiness
are more likely to be happy[20], healthier[16], engage in more positive behaviors[12][14], and
exhibit fewer aggressive behaviors[18]. This suggests that positive psychological variables such
as parental happiness in early childhood can influence children's development. However, most
studies have studied mothers and fathers separately, or have simply lumped them together,
leaving the interaction between mothers and fathers as the primary caregivers in the home
unexplored.

On the other hand, infancy and early childhood is a time of high parental child value, which
leads to increased happiness[21]. This means that the younger the child, the more time parents
spend talking to them and showing them love, which affects their child value. This child value is
defined as the desire for a child that brings satisfaction to the parent[22], and refers to the
value to the parent of the joy, emotional security, and social status of the adult child that the
parent receives from raising the child. It is a concept that includes attitudes toward the parent-
child relationship and expectations and beliefs about parenting, and can be seen as a value
system that guides the direction of child education and parenting[23]. Lugo-Gil and Tamis-
LeMonda identified child values as an important family resource that mediates various risk fac-
tors for parenting, including improving parental psychological strain and mediating negative
effects on children's emotional and cognitive development[24].

Although scholars disagree on the subcomponents of child value, it can be broadly catego-
rized into emotional value and instrumental value. Emotional value refers to the emotional
comfort or worthiness gained from children, while instrumental value refers to the social and
economic importance gained from children[25]. Lee and his colleagues reported that in modern
society, emotional value is being emphasized as opposed to the traditional value of children in
terms of economic value[26]. In the process of parenting, parents' child value refers to the
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meaning and emotional satisfaction of having children in their lives, which is reflected in the
creation of a positive parenting environment and attitudes toward parenting. In other words, it
can be inferred that parents are driven by their own values to raise their children, are able to
have a sense of happiness through their children, have positive values for their children natu-
rally, and have a sense of happiness through the process of parenting.

To date, there have been few studies on parental perceived child value, and most of the pre-
vious studies have focused on sociodemographic variables such as subsequent childbearing in-
tentions and childbearing expectations[27][28], and there are few direct studies on the impact
of parental child value on happiness. However, Yeon and Choi found a positive relationship be-
tween parental emotional child value and parental marital satisfaction[29], and Kang reported
that parents with higher child value tended to show more concern and affection for their chil-
dren[30]. Yoo has shown that emotional child value reduces women's postpartum depres-
sion[31], and it is generally accepted that higher maternal child value is associated with lower
maternal parenting stress[28][32][33]. In addition, infant mothers perceive their child's value
as related to family happiness[34].

In recent years, the family environment has been changing due to the continuous decline in
the birthrate and social demands for child rearing and division of labor, and as part of these
changes, the influence relationship between fathers and mothers has been increasing. Previous
studies on the influence relationship between couples have focused on a variety of topics, but
have generally focused on how couples perceive each other[35][36], what factors can increase
marital quality or marital stability[37][38], and what characteristics of the relationship can in-
crease happiness. And which characteristics of a couple's relationship affect their happi-
ness[39][40]. However, several studies have found that differences in couples' perceptions of
each other have a greater impact on their relationship than actual characteristics of the cou-
ple[41][42]. Perceptions of spouses have been proven to affect not only the quality of the rela-
tionship, but also individual happiness[43][44][45].

Itis possible that couples' happiness may be influenced by their relationship, in that they may
have a more generous view of their spouse and be more satisfied with their relationship [46],
but this has not been well studied. Previous research has shown that couples with young chil-
dren's happiness with parenting is influenced by their own and their partner's marital satisfac-
tion and their relationship[47]. Therefore, this study aims to examine the relationship between
couples' happiness and parenting variables at home through a dyadic study of self-effect and
partner-effect. In particular, a couple's happiness at home not only affects their own happiness
and their spouse's happiness, but it may also vary depending on the degree of their own or their
spouse's happiness in the process. Social comparison theory[48] and self-sufficiency theory[49],
which posits that people form their opinions and abilities based on comparisons with others,
emphasize the interactive nature of how one's spouse's happiness affects one's own happiness,
and how one's happiness affects one's spouse's happiness, depending on whether one's own
happiness is high or low.

Based on the above, we can assume that there is a reciprocal relationship between parents'
value of their children and their happiness. However, despite the fact that the relationship be-
tween fathers and mothers in the family is very strong, studies have tended to measure each
separately or focus on the unidirectional influence between various variables. Therefore, this
study focuses on the influence of parents' psychological values toward their children on their
Happiness.

In recent years, there has been a growing trend in research on these couples to utilize the
actor-partner interdependence model to examine both self-effects and partner effects. This is
an important approach because it allows for a comparative analysis of actor-effect, which is the
effect of one's psychological aspects or behavior on oneself, and partner-effect, which is the
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effect of one's behavior on one's partner[50], and allows for a joint examination of one's and
one's partner's influence on couple happiness and child value.

Therefore, this study utilizes the APIM method to examine the relationship between self-
effect and partner-effect on parents' feelings of child value and happiness in mother-father
pairs. The research question selected for this study is as follows.

Research question: What are the self-effects and partner effects of parental values on child
well-being in infancy and early childhood?

2. Subjects and Methods
2.1. Subjects

This study was conducted using data on child values from the 6th year of the Panel Study of
Korean Children and happiness from the 7th year[51]. Among the 2150 parents who participated
in the Panel Study of Korean Children, 886 pairs of parents were selected after removing missing
data and outliers.

The general characteristics of the children and the general characteristics of the mothers and
fathers in the 7th year of the survey are shown in <Table 1>.

Table 1. Demographic characteristics of study subjects.

Category N % Category N %
72~74 317 35.8 20s 15 1.7
Monthly 75~77 527 59.5 30s 669 75.5
age Mothers 40 185 20.9
78 or S .
42 4.7
more 50s 3 0.3
Infants
20s 3 0.3
Boys 451 50.9
30s 486 54.9
Gender Fathers
. 40s 386 43.6
Girls 435 49.1
50s 8 0.9

Note: N=886 paris.

2.2. Research instruments
2.2.1. Parental child value

In this study, parental child value was measured using the Child Value Scale, which was used
in the 2005 National Survey of Marriage and Fertility Trends by the Korea Institute of Health
and Social Research[52]. The child value scale has a total of nine questions, four for emotional
value and four for instrumental value, but in this study, parents' child value scores were com-
bined and analyzed. Each item is on a 5-point Likert scale, with higher scores indicating that
parents value their children more and less. The Cronbach's a of each subfactor of this tool was
0.78 for fathers' child value and 0.77 for mothers' child value.

2.2.2. Parental happiness

Parental happiness was measured using the Subjective Happiness Scale(SHS), which was
adapted and validated by the Korean Child Panel researchers, whose reliability and validity were
verified through Lyubomirsky and Lepper's study[53]. The SHS is a 4-item Likert 7-point scale,
with higher scores indicating higher levels of happiness. Regarding the internal con-
sistency(Cronbach's a) between the items of each subfactor, both fathers' and mothers' happi-
ness were 0.85.
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2.3. Data analysis procedures and methods

This study was analyzed using data from the 6th Parental Child Value and 7th Parental Hap-
piness Surveys, which were published by the Korean Child Panel researchers on their website
with sensitive data such as personal information removed. The data collected in this study were
analyzed using SPSS 21.0 and Amos 21.0 statistical programs for Windows, and the missing val-
ues of the main variables were handled by the listwise deletion method before structural equa-
tion analysis.

First, frequency analysis was conducted to examine the sociodemographic characteristics of
the study subjects, and Cronbach's a was calculated for the constructed questions. We also
conducted descriptive statistics to examine the mean, standard deviation, skewness, and kur-
tosis of the main variables.

Second, we conducted an autoregressive interdependence model(APIM) analysis to examine
the self-effect and partner-effect of parental influence on the study variables. APIM analysis is
reported to be an appropriate method for analyzing paired data because it utilizes dyadic data
to assess within- and between-group variation[54]. In APIM analysis, the actor effect is defined
as the effect of a characteristic or behavior on the self, and the partner effect is the effect of a
characteristic or behavior on the partner. In particular, APIM analyzes self-effects while con-
trolling for partner effects, and partner effects while controlling for self-effects, in order to
produce measure mentally accurate results[55].

The APIM analysis was conducted as follows. First, we set up models for the paths of father-
mother child value and father-mother happiness. Second, the model was tested for goodness
of fit by specifying the correlations between the independent variables and the residuals. Third,
for each pathway, we imposed four equivalence constraints to compare the self-effect of hus-
bands and wives on the dependent variable, the partner-effect of husbands and wives on the
dependent variable, and the self-effect and partner-effect of the independent variable on the
dependent variable.

The unidimensional father-mother Happiness was analyzed using item parcels[56]. Item par-
cels are analyzed by creating a measure that combines several items into a single variable, which
reduces the problem of non-normality and increases the reliability of individual items. It also
reduces the number of parameters that need to be estimated, reducing measurement error and
improving model fit[57]. In order to analyze the father-mother happiness(4 items) into item
packages according to the method proposed by Little, Cunningham, Shahar and Widaman, each
item was factorized by the varimax rotation method after fixing the factor number to 1 in the
principle component analysis extraction method[58]. After that, the items sorted by the size of
the loadings were assigned to two packages each in a zigzag method from the largest to the
smallest.

3. Results
3.1. Results of confirmatory factor analysis of research variables

Before analyzing the structural relationships in this study, the variables were calculated using
a measurement tool that secured validity and reliability. In addition, confirmatory factor analy-
sis(CFA) was conducted to evaluate whether the measured variables adequately explain each
latent variable.

As a result of the confirmatory factor analysis, parental value was measured with four items
of emotional parental value and four items of instrumental parental value, forming a single
concept and measured with a total of eight items. In order to improve the model fit, during the
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model revision process, items with an absolute value of factor loadings(p) of 0.5 or less were
found to be inadequate to measure the variable[59], so the model was modified by removing
the fourth instrumental value item for both fathers and mothers. The modified model is shown
in <Figure 1>.

Figure 1. Modified confirmatory factor analysis model of child value.
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The goodness-of-fit analysis of the revised model showed that mothers' child value
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value x2=150.512(df=13, p<0.001), GFI=0.954, NFI=0.922, TLI=0.929, CFI=0.928, and the fit indi-
ces met the criteria.
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The results of the confirmatory factor analysis of parental subjective Happiness are shown in
<Figure 2>. The confirmatory factor analysis model fit analysis showed that the mother's hap-
piness x2=5.197(df=1, p<0.01), GFI=0.997, NFI=0.997, TLI=0.986, CFI=0.998, and the father's
happiness x*=44.605(df=1, p<0.001), GFI=0.976, NFI=0.977, TLI=0.966, CFI=0.978, and the fit in-
dices met the criteria.

In addition, the C.R.(Critical Ratio) value of the measured variables, which determines
whether the regression coefficient is statistically significant, was significant at the a=0.001 level,
indicating that all measured variables adequately reflect the concept of the latent variable. The
factor loadings were all above 0.05, confirming the validity of the variables[59].

Figure 2. Initial model of confirmatory factor analysis of happiness.
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3.2. Results of reliability analysis of research variables

In this study, some inappropriate items were refined through the factor analysis process of
the variables, and then the reliability of the multi-item scales of the theoretical variables was
analyzed by Cronbach's a coefficient to evaluate the reliability and validity of the measurement

18

J-INSTITUTE.com


http://www.j-institute.com/

items. The internal consistency analysis method is a method to increase the reliability of a meas-
urement tool by finding items that hinder reliability when multiple items are used to specify the
same concept and excluding them from the measurement tool, and it is generally considered to
be relatively reliable if the value of Cronbach's a coefficient is 0.6 or higher.

The results of the reliability analysis of the items comprising each factor are shown in the
following <Table 2>.

Table 2. Reliability analysis results of research variables.

Number of items Cronbach's a
Variable Instrument Factor After
Initial Revised Initial .
revision
Mothers 8 7 0.76 0.78
Exogenous variables Child value
Fathers 8 7 0.74 0.77
Endogenous Mothers 4 0.85
Happiness
variables Fathers 4 0.85

The Cronbach's a values for the number of items in the original model and the revised model
of all factors were at least 0.77, confirming that the reliability was adequate.

3.3. Self-effect and partner-effect of child value on happiness

To test the self-effect and partner-effect of parental child value on happiness, we constructed
a model as shown in <Figure 3> and checked the fit of the model, and the fit of the self-effect
and partner-effect model of parental child value on happiness was x?=135.608(df=14, p<0.001),
GFI=0.963, NFI=0.939, CFI=0.945, and it was confirmed that the model explained the data well.

To compare the relative influence of self-effect and partner-effect of father's and mother's
child value on happiness, a total of four equivalence constraint models were set up as shown in
<Table 3>. The equivalence constraint models are (1)a comparison of father's and mother's self-
effect on child value on happiness(A=B), (2)a comparison of father's child value on mother's
happiness with the partner effect(A'=B), (3)a comparison of mother's child value on father's
happiness with the partner effect(A=B'), and (4)a comparison of father's and mother's partner
effect on child value on happiness(A'=B').

Figure 3. Self-effect and partner-effect of child value on happiness.

Mothers
Happiness

Fathers
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Both mothers(p<0.001) and fathers(p<0.01) showed a significant positive effect of self-effect
of child value on happiness. In other words, both mothers and fathers believe that the higher
the child value, the higher their own happiness. There was no partner effect of mothers' child
value on fathers' happiness. On the other hand, there was a significant negative interaction
effect of fathers' child values on mothers' happiness(p<0.001). This suggests that both fathers
and mothers are influenced by their own perceived child value.

In other words, the higher the mother's own child value, the higher the mother's own happi-
ness, but the higher the father's child value, the lower the mother's happiness. The effect of the
father's child value on the mother's happiness suggests that the mother's happiness is influ-
enced by a number of factors, including the father's, while the father's happiness is not influ-
enced by his spouse's factors.

Table 3. Self-other effects of parental child values on happiness(equivalence constrained model).

Model X2 df GFI NFI CFI A X2
Basic model 135.608" 14 0963 0939 0945
C°”s"?/'£‘_tBT°de' ! 136.690" 15 0963 0939 0945 x2 (1)=1.081
C°“5tr?;\Tfé*)‘°de' 2 138802 15 0962 0938 0944 %2 (1)=3.193
i 2
Constraint model 3 149183 15 0959 0933 0939 X
(A=B’) (1)=13 574"
C°”s"(agf‘_t;;°de' 4 136551 15 0963 0939 0945 x2 (1)=0943

Note: ***p<0.001.

The analysis results of the equivalent constraint model are presented in <Table 3>, and the
difference test is used to analyze whether there is a statistically significant difference between
each equivalent constraint model and the basic model. First, the self-effect of fathers(p=0.27)
and mothers(B=0.42) on the effect of child value on happiness is not statistically significant. In
other words, there is no difference in the tendency of fathers and mothers to affect happiness
the higher the value of their children. Second, there is no statistically significant difference be-
tween fathers' self-effect(f=0.27) and mothers' partner-effect(f=0.01) of child value on happi-
ness. Third, there is a statistically significant difference between mothers' self-effect(f=0.42)
and fathers' partner-effect(f=-0.11) of child value on happiness. This means that the effect of
mothers' own child value on their happiness is greater than the effect of fathers' child value.
Fourth, there is no statistically significant difference in the interaction term between fa-
thers'(B=-0.11) and mothers'(B=0.01) effects on happiness. To summarize the above results, the
effects of fathers' and mothers' child values on happiness in early childhood do not differ be-
tween couples in terms of the effects of their own child values on their own happiness. In addi-
tion, there is a significant difference between mothers' self-effect and fathers' partner-effect of
child values on happiness, suggesting that mothers' happiness is more affected by their own
child values than fathers' child values.

4, Discussion

Based on Minuchin's Family Systems Theory[49] and Cook and Kenny's Self-Partner Interde-
pendence Model[50], this study examined the self-effect and partner-effect in the relationship
between mothers' and fathers' perceived child value and happiness in the family, using respond-
ents from the 6th and 7th waves of the Korean Child Panel. Through this study, we aimed to
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find ways to improve the happiness of parents with infant and toddler children, to provide im-
plications for the government's childcare policy for parent education in early childhood educa-
tion institutions, and to provide a basis for future related research and programs to improve
the happiness of parents with infant and toddler children.

Based on the results of this study, the following discussion and conclusions are provided The
direct effects of self-effect and partner-effect between mothers' and fathers' perceived child
value and happiness in this study were as follows.

In the self- and partner-effect tests of mothers' and fathers' perceived child value on their
happiness, self-effect showed a significant positive effect of perceived child value on happiness
for both mothers and fathers. This means that both mothers and fathers perceived that the
higher their child's value, the happier they were. These findings are similar to those of Choi and
Jung[60], who found that mothers of infant children's higher values and perceptions of their
children led to higher levels of happiness through an internal maturation process, and are par-
tially consistent with the findings of Seo[61], who found a positive relationship between fathers'
child values and fathers' happiness. However, there is a lack of direct research confirming the
effect of child value on happiness. However, Yeon and Choi reported that higher parental child
value was associated with higher marital satisfaction[62], and Yoo, reported that maternal emo-
tional child value was associated with lower postpartum depression in women([31]. In addition,
Kim and colleagues reported that fathers' growth and involvement in their children and deep-
ening relationships with their children positively influenced fathers' happiness[63], which is sim-
ilar to the results of this study.

In particular, the direction and content of the correlations between the child value and hap-
piness sub-variables showed that all the relationships between the variables were statistically
significant, all the paths in the estimated research model were also significant, and the model
fit was excellent, confirming that the research model was well constructed theoretically and
practically.

On the other hand, the interaction effect of mothers' and fathers' perceived child value on
happiness was significant only for the negative effect of fathers' perceived child value on moth-
ers' happiness. In addition, there was a significant difference in the self-effect and interaction
effect of child value on happiness, indicating that mothers' happiness was affected more by the
effect of their own child value than by the effect of their fathers' child value. These results
confirm that, for fathers and mothers of young children, mothers' happiness has both a self-
effect and a partner effect, with a significant effect of both their spouse's child value and their
own child value, while fathers' happiness has a self-effect but no partner effect. This means that
fathers' happiness may be more dependent on their own child value than on their spouse's, but
mothers' happiness may be more dependent on their spouse's child value as well as their own.
This means that higher mothers' child value is associated with higher mothers' happiness, but
higher fathers' child value is not associated with higher mothers' happiness. This suggests that
the effect of fathers' self-worth on mothers' happiness is a function of a number of factors,
including mothers' self-worth, but especially fathers' self-worth, whereas fathers' happiness is
not moderated by their spouses' self-worth.

Of particular note in this study is the finding that fathers' well-being is influenced by their
own child values, while mothers' well-being is positively influenced by their own child values
and their spouse's child values, with a significant partner effect. This suggests that mothers,
who are the primary caregivers in families with infants and toddlers, may experience parenting
stress as a result of excessively high fathers' attention and child values. It is also meaningful to
find a difference in this phenomenon in the study that women tend to be more depressed than
men in the process of parenting[64]. In addition, the results of this study suggest that mothers
and fathers raising infant children have different interaction effects on their happiness, which
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requires in-depth analysis through various variables. The results of this study are expected to
provide more specific and practical useful information to enhance the happiness of mothers and
fathers. In addition, the results of this study suggest that mothers of young children should
focus on their own issues as well as the influence of fathers and others in determining their
happiness, and that fathers' child value and happiness should be analyzed in more depth. In
addition, it is interesting to note that the effect of child value on parental happiness of parents
with infants and toddlers is significantly influenced by the self-effect, which is influenced by
their own child value, while the mother's happiness is significantly influenced by the self-effect
and the partner-effect, which is influenced by their own child value as well as their father's child
value. These findings provide an important basis for future cross-sectional and longitudinal
studies to analyze the influence of self and spouse on the effect of parental child value on hap-
piness.

Furthermore, it is interesting to note that the effect of parental child value on parental well-
being among parents of infants and toddlers is significantly influenced by the self-effect, which
is influenced by their own child value, while mothers' well-being is significantly influenced by
the partner-effect, which is influenced by their own child value as well as their father's child
value. These findings provide an important basis for future cross-sectional and longitudinal
studies to analyze the influence of self and spouse on the effect of parental child value on hap-
piness.

Taken together, the findings of this study are significant in that they confirm the effect of
parents' child values on their own and their spouse's happiness, which has been lacking in the
literature. There have been various studies on parent-related variables related to the family
environment. For example, husbands' social support and parenting involvement[65], parents'
self-esteem[66], parenting efficacy and marital relationship quality[67], social support and
spousal involvement in family interactions[68], parenting attitudes and sensitivity[69], and par-
enting behaviors[70]. However, most research on parenting has focused on these parental psy-
chological characteristics and the environment. However, it is necessary to consider and reflect
on these variables, as well as the influence of parents on each other and their perceptions of
their children's values, in order to create a holistic growth and healthy parenting environment.

In addition, as the value of children affects each parent's individual happiness and the child's
happiness, which is related to a healthy family environment, the strength of this study is that
this study linked child value to life happiness and analyzed positive parenting factors in the
family, focusing on self-effect and partner-effect. In particular, in the current era where indi-
vidualism is prevalent in families, this study contributed to the development of children's values
and nurturing environment to improve individual happiness by analyzing the influence factors
on the happiness of each parent to create a healthy nurturing environment in the home. The
significance of this study is that it structured the influence of parents' children's values on their
happiness, which has been lacking in research. Therefore, it is hoped that this study will provide
basic data for developing national policies and educational counseling contents for parents liv-
ing in the era of low birthrate and creating a healthy nurturing environment at home.

This study has the following research significance.

First, this study extends the existing studies that examined the individual influence of each
parent by analyzing the complementary relationship between mothers' and fathers' child value
and happiness at the intra- and inter-individual levels, and identifying specific mediators of the
effect of parents' child value on their own happiness under the influence of their own and oth-
ers' interactions. In addition, this study confirms the importance of parental child value and
parental positive psychology for children's development.
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Second, this study is significant in that it simultaneously analyzed both self-effect and part-
ner-effect to more specifically analyze the influence of self and spouse on the relationship be-
tween mothers' and fathers' child value and happiness. In other words, this study is different
from previous studies that only identified individualized influence relationships by applying the
self-reliance model to measure the intra- and inter-couple effects of couples on the relationship
between child value and happiness of parents with early childhood children.

Fourth, this study empirically verified the importance of parental values in promoting chil-
dren's happiness and creating a healthy nurturing environment in early childhood through the
results of this study and previous studies[61][71] that showed that fathers' and mothers' paren-
tal values can affect their own happiness as well as their children's happiness. The significance
of this study is that it suggests the effectiveness of interventions for parents to promote their
children's happiness and create a healthy childrearing environment in the reality of the Korean
childrearing environment, where it has been reported that infants' happiness is low.

The limitations of this study and suggestions for further research are as follows.

First, this study did not examine home environmental stimuli such as parents' socioeconomic
background in detail, which is an important variable for investigating the effects of parents'
child value and happiness. If future studies examine the effects of parental socioeconomic back-
ground on child value and happiness, it will be possible to establish an important basis for cre-
ating a healthy nurturing environment at home, along with parental happiness, which has been
neglected due to parental economic status and employment.

Second, the results of this study are limited in that it utilizes questionnaires from the Korean
Child Panel Survey, which does not allow for a more in-depth understanding of the mutual
causal relationships between variables and the characteristics perceived by spouses and chil-
dren themselves. Therefore, in terms of research methodology, a follow-up study should be
conducted to complement this by using qualitative research methods such as in-depth inter-
views.

Third, parents' perceived child values can be diverse, including emotional, instrumental, eco-
nomic, and social values, but this study analyzed emotional and instrumental values together,
so it was not possible to analyze other types of child values in detail, such as emotional values,
which are growing in importance in modern society. In the future, research should be conducted
to compare and analyze more types and methods of child value.

5. References
5.1. Journal articles

[2] Kim SA & Park SM. A Public-private Comparative Study on the Relationship between Diversity
Management and Quality of Life: Focusing on Female Workers' Perspectives. Proceedings of the
Summer Conference of the Korean Academy of Public Administration, 2015, 1544-1563 (2015).

[3] Choi IC & Seol SH & Choi JA. Hedonic Editing and Subjective Well-being. Proceedings of the
Korean Psychological Association, 2008(1), 184-185 (2008).

[4] Lee HS. The Effect of Income on Subjective Quality of Life. Korean Psychology, 23(1), 91-117
(2000).

[6] Bae GT & Park SS. Actor and Partner Effect of Young Children-parents' Coparenting of Children,
Marital Satisfaction, and Human Happiness. International Journal of Human & Disaster, 7(1), 22-
33 (2022). [Read More]

[8] Ryff CD. Psychological Well-being in Adult Life. Current Directions in Psychological Science, 4(4),
99-104 (1995).

I ——— 23

J-INSTITUTE.com


http://www.j-institute.com/
http://dx.doi.org/10.22471/disaster.2022.7.1.22

[9] Han M & Choi IC & Kim BJ & Lee HJ & Kim KM & Ryu SA. Happiness among Korean Adolescents: A
Comparison with Other Age Groups. Journal of Youth Studies, 19(5), 217-235 (2012).

[10] Kim MS & Kim HW & Cha KH & Lim JY & Han YS. Exploration of Components of Happy Life and
Scale Development among Korean Adults. Journal of the Korean Psychological Association, 8(2),
415-442 (2003).

[11] Cho BW. The Relationship between Mothers' Emotional Intelligence and Happiness and
Toddlers' Self-efficacy. Journal of Future Early Childhood Education, 24(1), 91-115 (2017).

[12] Mondall S & Tyler FB. Parental Competence and Styles of Problem-solving Paly Behavior with
Children. Developmental Psychology, 17, 73-78 (1981).

[13] Bae GT. Mediating Effects of Children’s Time of Electronic Media Use on Relationships between
the Crisis of Marital Conflict and the Problem Behavior of Those Children in Their Early Stage of
School Age. International Journal of Crisis & Safety, 4(2), 20-32 (2019). [Read More]

[14] Kim JW & Kim JS. Relationship between Role Intelligence and Happiness of Fathers with Infant
and Toddler Children. Parenting Support Research, 9(1), 29-47 (2014).

[15] Choi EJ & Kim CK. A Structural Analysis of the Relationship between Maternal Depression,
Happiness, Family Functioning, and Child Problem Behavior according to Parental Problematic
Drinking. Children and Rights, 22(2), 215-237 (2018).

[16] Yang MJ & Bang SH & Yoo JH. Relationship between Mothers' Marital Satisfaction and Children's
Problem Behavior: Examining the Moderating Effect of Mothers' Emotion Regulation. Journal of
the Korean Psychological Association: Counseling and Psychotherapy, 28(4), 1151-1169 (2016).

[17] Bae GT. A Critical Investigation of Discourse on Child Abuse in the Online Child Care Communities.
International Journal of Protection, Security & Investigation, 3(2), 14-19 (2018). [Read More]

[18] Lee KH & Kim YH & Shin SI. Effects of Maternal Personality Traits and Marital Satisfaction on Infants'
Self-regulation and Social Competence. Korean Journal of Family Welfare, 17(1), 125-152 (2012).

[19] Kim YM & Kim JW. The Relationship between Maternal Happiness and Infants' Positive
Socioemotional Behavior and Externalizing and Internalizing Problem Behavior. Children's
Literature and Education Research, 12(1), 285-302 (2011).

[20] Kim DR & Kim JW. A Study of the Relationship between Infants' Happiness and Parents'
Happiness. Open Journal of Early Childhood Education, 13(6), 311-333 (2008).

[22] Kwon YE & Kim EC. Child Values and Fertility. Childhood Education, 13(1), 211-226 (2004).

[23] Kang SJ & Kim DH & Oh KA & Lee ES & Jung CH. A Study of Korean Mothers' Traditional Views of
Children and Their Changes. Family Management Research, 10, 39-58 (1991).

[24] Lugo-Gil J & Tamis-LeMonda CS. Family Resources and Parenting Quality: Links to Children's
Cognitive Development Across the First 3 Years. Child Development, 79(4), 1065-1085 (2008).

[25] Kim UC & Park YS & Kwon YE. Intergenerational Analysis of Family Values among Korean
Mothers with Specific focus on Values of Children, Socialization Attitudes, and Support of Elderly
Parents. Korean Psychological Journal of Culture and Social Issues, 11(1), 109-142 (2005).

[28] Ok KH & Chun HY. A Comparative Study of the Effects of Couple Relationship, Child Values, and
Father's Parenting Involvement on Mothers' Parenting Stress in Infancy by Household Income.
Journal of the Korean Society for the Study of Children, 33(1), 205-221 (2012).

[29] Yeon EM & Choi HS. Self-effect and Partner-effect of the Relationship between Emotional Child
Value, Parenting Stress, and Marital Satisfaction among Parents with Infant Children. Korean
Journal of Infant and Toddler Care, 90, 79-108 (2015).

[30] Kang RH. A Comparison of Korean and Japanese Fathers' Child-rearing Behaviors. Journal of the
Child Study Association, 21(2), 119-133 (2000).

[32] Choi M & Kim YH & Jung HS. Effects of Mothers' Original Family Parenting and Couple
Relationship on Their Relationship with Their Children in Early Childhood. Journal of Future Early
Childhood Education, 21(3), 221-237 (2014).

[33] Ispa JM & Sable MR & Porter N & Csizmadia A. Pregnancy Acceptance, Parenting Stress, and
Toddler Attachment in Low-income Black Families. Journal of Marriage and Family, 69(1), 1-13
(2007).

I —— 24

J-INSTITUTE.com


http://www.j-institute.com/
http://dx.doi.org/10.22471/crisis.2019.4.2.20
http://dx.doi.org/10.22471/protective.2018.3.2.14

[34] Park YS & Kim EC & Kim MS. Comparing Child-related Perceptions of Infant Mothers and
Maternal Grandmothers: Focusing on Ideal Number of Children, Preference for Child's Gender,
Expectations of Old Age Support, and Positive and Negative Child Values. Journal of the Korean
Psychological Association: Culture and Social Issues, 18(1), 127-152 (2012).

[36] Park JY & Lee TH & Kang LR & Yoon SJ. Gender Differences in the Effects of Irrational Beliefs
about Marital Relationships on Dysfunctional Communication in Married Men and Women:
Focusing on the Mediating Effects of Spousal View Acceptance and Daily Marital Compatibility.
Families and Family Therapy, 27(3), 505-528 (2019).

[37] Park SH & Yoo GR. Effects of Married Women's Emotional Trust in Their Spouses on Marital
Relationship Quality: The Mediating Effect of Basic Psychological Need Fulfillment. Journal of the
Korean Psychological Association: Women, 18(3), 459-475 (2013).

[38] Cho SA & Jung YS. Effects of Work-family Conflict on Depression among Working Mothers: The
Mediating Effect of Marital Satisfaction Moderated by Husband's Democratic Parenting. Journal
of the Korean Psychological Association: Culture and Social Issues, 26(4), 435-456 (2020).

[39] Jung YS & Kim SM. The Relationship between Gratitude and Spousal Appreciation and Marital
Satisfaction and Happiness in Middle-aged Couples. Journal of the Korean Psychological
Association: Women, 21(3), 511-536 (2016).

[40] Lee JW & Geum JS. A Study on the Life Satisfaction of Dual-earner Women: Focusing on
Household Burden and Gender Role Perceptions. Family and Culture, 32(1), 34-69 (2020).

[41] Park YH & Ko JH. Relationships between Couples' Self-esteem, Communication Style, and
Conflict Coping Behavior and Marital Satisfaction: Self-effect and Partner-effect. Journal of the
Korean Psychological Association: Society and Personality, 19(1), 65-83 (2005).

[42] Kim HR & Ko JH. The Relationship between Congruence of Mutual Perceptions and Marital
Satisfaction. Journal of the Korean Psychological Association: Society and Personality, 21(2), 89-
105 (2007).

[43] Ma JJ & Kim WS. Compassion and Stress Response: The Effect of Perceived Social Support.
Journal of the Korean Psychological Association: Health, 24(2), 413-428 (2019).

[44] Oh YE & Jung H. Effects of Social Support Exchange with Adult Children on the Quality of Life of
Rural and Urban One-person Household Elderly: Focusing on Data from the 2011 and 2017
National Elderly Survey. Korean Journal of Life Sciences, 29(1), 47-68 (2020).

[45] Bae G & Park S & Jin Y & Yoon M. Study on the Mediating Effect of Self Focused Attention and
Depression in the Relationship of Effect between the Human'’s Self Esteem and Inter Personal
Problems. International Journal of Human & Disaster, 6(4), 1-16 (2021). [read More]

[46] Korja R & Piha J & Otava R & Lavanchy-scaiola C & Ahlqvist-Bjorkroth S & Aromaa M & STEPS-
study. Mother's Marital Satisfaction Associated with the Quality of Mother-father-child Triadic
Interaction. Scandinavian Journal of Psychology, 57(4), 305-312 (2016).

[48] Festinger L. A Theory of Social Comparison Processes. Human Relations, 7(2), 117-140 (1954).

[49] Minuchin P. Families and Individual Development: Provocations from the Field of Family
Therapy. Child Development, 3(1), 289-302 (1985).

[50] Cook WL & Kenny DA. The Actor-partner Interdependence Model: A Model of Bidirectional
Effects in Developmental Studies. International Journal of Behavioral Development, 29(2), 101-
109 (2005).

[53] Lyubomirsky S & Lepper HS. A Measure of Subjective Happiness: Preliminary Reliability and
Construct Validation. Social Indicators Research, 46(2), 137-155 (1999).

[54] Van Dulmen MH & Goncy EA. Extending the Actor-partner Interdependence Model to Include
Cross-informant Data. Journal of Adolescence, 33(6), 869-877 (2010).

[55] Wickham RE & Knee CR. Interdependence Theory and the Actor-partner Interdependence
Model: Where Theory and Method Converge. Personality and Social Psychology Review, 16(4),
375-393 (2012).

[56] Russell DW & Kahn JH & Spoth R & Altmaier EM. Analyzing Data from Experimental Studies: A
Latent Variable Structural Equation Modeling Approach. Journal of Counseling Psychology, 45(1),
18-29 (1998).

I —— 25

J-INSTITUTE.com


http://www.j-institute.com/
http://dx.doi.org/10.22471/disaster.2021.6.4.01
http://dx.doi.org/10.22471/disaster.2021.6.4.01

[57] Bandalos DL. The Effects of Iltem Parceling on Goodness-of-fit and Parameter Estimate Bias in
Structural Equation Modeling. Structural Equation Modeling, 9(1), 78-102 (2002).

[58] Little TD & Cunningham WA & Shahar G & Widaman KF. To Parcel or not Toparcel: Exploring the
Question, Weighing the Merits. Structural Equation Modeling, 9(2), 151-173 (2002).

[60] Choi EA & Jung KS. Mothers' Meaning Construction Process of Child Happiness in Early
Childhood. Korean Journal of Child Care Support, 11(5), 261-292 (2015).

[61] Seo JH. Effects of Fathers' Child Value on Fathers' and Children's Happiness: The Mediating
Effect of Parenting Behavior. Learner-centered Pedagogical Research, 20(4), 1107-1125 (2020).

[62] Yeon EM & Choi HS. Self-effect and Partner-effect of the Relationship between Emotional Child
Value, Parenting Stress, and Marital Satisfaction among Parents with Young Children. Korean
Journal of Infant and Toddler Care, 90, 79-108 (2015).

[63] Kim BM & Kim JJ & Kim MJ. A Narrative Exploration of Fathers' Sense of Well-being in Infant and
Toddler Child Care. Childhood Education, 26(4), 105-127 (2017).

[64] Aneshensel CS & Frerichs RR & Clark VA. Family Roles and Sex Differences in Depression. Journal
of Health and Social Behavior, 22(4), 379-393 (1981).

[65] Kim SR & Cho HR & Lee KI. Estimating Changes in Mothers' Parenting Stress during Infancy and
Early Childhood through Hierarchical Linear Modeling(HLM). Open Parent Education Research,
9(4), 57-74 (2017).

[66] Kwon SJ & Lee JY. Structural Relationships between Mothers' Self-esteem and Family
Interaction, Parenting Stress, and Mother-infant Interaction. Open Parenting Research, 9(4),
121-142 (2017).

[67] Seo JH & Kim JK. Factors Affecting Parenting Stress in Mothers with Infant Children. Korean
Journal of Infant and Toddler Care, 73, 101-121 (2012).

[68] Yang HY & Park HW. Relationship between Parenting-related Variables and Mother-infant
Interaction Behavior. Korean Journal of Family Studies, 49(3), 99-111 (2011).

[69] Jung MR & Lee BS & Kwon JY & Park SK & Kang EY. The Relationship between Mother-child
Interaction and Related Variables in Mothers with Infant Children. Korean Journal of Life
Sciences, 21(4), 715-728 (2012).

[70] Shin NN & Park BK & Kim SY & Do HS. The Reciprocal Relationship between Mothers' Nurturing
Behaviors and Infants' Compliant/Noncompliant Behaviors in Mother-child Interactions: A Short-
term Longitudinal Study. Journal of the Society for the Study of Children, 36(5), 75-94 (2015).

[71] Seo JH & Bae HB. Effects of Mothers' Emotional Child Value on Mothers' and Children's Well-
being: Mediating Effects of Parenting Stress and Mother-child Interaction. Learner-centered
Pedagogical Research, 19(4), 451-469 (2019).

5.2. Thesis degree

[5] Yoo MS. Factors Affecting Children's Subjective Well-being. Seoul National University, Doctoral
Thesis (2016).

[21] Cho SH. Relationship between Fatherhood Satisfaction and Stress and Fatherhood Performance.
Sookmyung Women's University, Doctoral Thesis (1998).

[27] Ma MJ. An Exploratory Study of Birth Intention and Childbirth Avoidance Factors of Second Child
of Dual-earner Couples. Sookmyung Women's University, Doctoral Thesis (2008).

[31] Yoo JE. Effects of Parenting Stress on Postpartum Depression: Emotional Child Value and
Father's Parenting Involvement as Moderating Effects. Kwangwoon University, Master's Thesis
(2016).

[35] Kim JS. Validation of a Cognitive-behavioral Model of Marital Problems. Seoul National
University, Doctoral Thesis (2007).

5.3. Books
[1] OECD. How's Life? 2020 Measuring Well-being. OECD (2022).

I ——— 2 6

J-INSTITUTE.com


http://www.j-institute.com/

[7] Seligman ME. Authentic Happiness: Using the New Positive Psychology to Realize Your Potential
Forlast Fulfillment. Positive Psychology(Translated by Inja Kim). Mulberry(Original Edition 2002)
(2009).
[26] Lee SS & Jung YS & Kim HK & Choi EY & Park SK & Cho NH & Shin SC & Do SR & Cho SK & Kang
JH. Low Fertility Survey and Comprehensive Countermeasure Study. Korea Institute for Health
and Social Research (2005).

[51] Child Care Policy Institute. Korea Child Growth and Development Longitudinal Study 2016(Korea
Child Panel Il). Child Care Policy Institute (2016).

[52] Lee SS & Jung YS & Kim HK & Choi EY & Park SK & Cho NH & Kang JH. 2005 National Marriage
and Fertility Trends Survey. Korea Institute of Health and Social Research (2005).

[59] Bae BR. Structural Equation Modeling: Principles and Practice. Chungram (2009).

5.4. Additional references

[47] Han HR & Lee JM. Moderated Mediating Effects of Spousal Pare