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󠇛  Introduction
Dr. Choi is an Associate Professor in the department of Sport Coaching at Jeonju University, Korea. His research interest covers economic impact studies in Mega sport events, sport industry, Sport and Information. He has been teaching sport management related courses since 2013 in Daegu haany University, , Keimyung University, Jeonju University, Korea.

󠇛  Academic degrees
*B.A. Keimyung University, Department of Physical Education, Korea
*M.A Keimyung University, Physical Education. <Professional football players perceptions of and attitudes towards sports agents and future suggestions for the job>, Korea.
*Ph.D. Keimyung University, Department of Physical Education. <The marketing mix strategic study on the purchase conduct analysis of the pro sports licensing products purchaser>, Korea. 

󠇛  Honors 
*Best paper Award (2008), Korean Society of Sport and Leisure Studies.

󠇛  Academic Activities 
*2018- present. Member, The Academy of Asian Cultural Studies
*2018- present. Member, Korean Society of Sport Policy
*2018- present. Member, Korea Society for Wellnes
*2016- present. Member, Korea Academia-Industrial cooperation Society
*2011- present. Member, Korea Coaching Development Center
*2009- present. Member, Korean Alliance for Health, Physical Education, Recreation, and Dance
*2007- present. Member, Korean Society of Sport and Leisure Studies
*2005- present. Member, The Korean Society of Sports Science
󠇛  Books
*Choi, H. & Shin, H. Sport Licensing. W Media (2017).
*Shin, H. & Choi, H. Strategic Sport Marketing. Whybooks (2015).
*Shin, H. & Choi, H. Sport Organization and Facility Management. Hayangin (2015). 
*Choi, H. & Shin, H. Sports Information. Hayangin (2015). 
*Ahn, B., & Cho, C., & Choi, H. Safe swimming and lifesaving. Jungam media (2015).
*Cho, C., & Choi, W., & Hong, C., & Choi, H. Introduction to physical education. KYOBO BOOK CENTRE (2014).

󠇛  Journal articles 
*Choi, H., & Kim, B., & Jo, S. The Effect of the Youth's Generativity Following Their Participation in MARTIAL ARTS Training on Social Adaptation and Social Happiness. International Journal of Martial Arts, 6(3), 23-35 (2021).
*Choi, H., & Kim, B., & Jo, S. The Effect of the Sports Coaches' PROFESSIONALISM on Ethical Sensitivity and Guiding Belief. Kinesiology, 6(3), 34-44 (2021).
*Choi, H., & Lee, C. The Effect of the Sports Agent's Perception Due to the Sports Agent REGULATION on the Expected Role and the Expected Job Satisfaction. Regulations, 6(3), 1-9 (2021).
*Choi, H., & Lee, C. A Study on the Measure of Promotion for the Sales of Sports Licensed Products to Overcome the Disaster of Professional Sports During the COVID-19 Period : with a Focus on the Relationship Between the Professional Sports' Quality of Service, Identification of Team, and the Brand Loyalty. International Journal of Human & Disaster, 6(3), 12-21 (2021).　
*Choi, H., & Im, J. The Effect of Professional Awareness of Sports Leaders on Role Expectations and Service Satisfaction among Sports Participants to PROTECT the Sports Market. Protection Convergence, 6(2), 14-22 (2021).
*Choi, H., & Park, C. Relationship Between Participant's Selection Attributes, Satisfaction, and Continued Participation according to SAFETY Awareness of Water Leisure Sports. International Journal of Crisis & Safety, 6(2), 1-8 (2021).
*Lee, K., & Song, I., & Choi, H. On the Origin of Baekje MILITARY MARTIAL ARTS and the Path and Inflow of Japanese Military Martial Arts. International Journal of Military Affairs, 6(2), 1-10 (2021).
*Choi, H., & Kim, B. The Effect of Martial Arts Training of NONCOMMISSIONED OFFICER Cadets on Leadership Skills and Innovative Behavior. International Journal of Military Affairs, 5(1), 48-55 (2020).
*Choi, H., & Park, H. The Relation among IT SECURIITY Responsibilities, Risk Reduction, and Organizational Performance of Sports Event Security Organization. International Journal of Terrorism & National Security, 5(1), 60-65 (2020).
*Jo, S., & Choi, H. A Study on the Application Changes of JUDO Techniques Depending on the Winning Experience and being Selected Experience as a Representative Player. International Journal of Martial Arts, 5(1), 14-25 (2020). 
*Choi, H., & Jo, S. The Effects of TAEKWONDO Training on the Leadership Skills and Community Spirit of Middle School Girls. International Journal of Martial Arts, 5(1), 39-47 (2020).
*Kim, H., & Choi, H. The Influence of the Image of Sports Star on the Self-esteem and Self-affection of Fans. The Journal of Humanities and Social science, 10(6), 107-122 (2019).
*Choi, H., & Kim, H. The Effects of Contact Motivation on Sports Attitudes and Participation in Sports. The Journal of Humanities and Social science, (2018).
*Choi, H., & Shin, H. Strategic Approaches for University Financial Crisis through Identifying the Characteristics of University Licensing Products in Korea. International Journal of Crisis & Safety, 3(4), 27-34 (2018).
*Shin, H., & Choi, H. The Effects of Service Quality on Service Orientation and Perception of Professionalism in the Private Sport Center. The Korean Society of Sports Science, 27(3), 661-677 (2018).
*Choi, H., & Shin, H. A Study on the Policy Connection between the Local Tourism Products and Sports Facility to Increase the Visitors. The Journal of Korean Society of Sport Policy, 16(2), 127-141 (2018).
*Choi, H., & Shin, H. The Effect of Self Encouragement of Sport Center Members on Psychological Stability and Continuous Participation. Journal of Wellness, 13(2), 353-363 (2018).
*Chiu, W., & Choi, H. Consumers’ goal-directed behavior of purchasing sportswear products online : A case study of Chinese consumers. Sport, Business, Management, 8(2), 118-133 (2018).
*Choi, H. The influence that the star attribute of the foreigner professional player affects to the spectating satisfaction and consumer behavior. The Korean Society of Sports Science, 26(6), 843-853 (2017).
*Choi, H. The Influence of Communication Activities on Moral Value Judgment and Acceptance Attitude of Sports Fans. The Korean Journal of Physical Education, 56(5), 435-446 (2017).
*Choi, H., & Chiu, W. Influence of the perceived organizational support, job satisfaction, and career commitment on football referees’ turnover intention. Journal of Physical Education and Sport, 17(3), 955-959 (2017).
*Choi, H. & Shin, H. The recognition of Taekwondo demonstration activities on safety management strategies of Taekwondo Gyms. International Journal of Martial Arts, 2(1), 1-6 (2017).
*Shin, H., & Choi, H. Risk Management Plan for SAFETY of Sport Facilities in REPUBLIC OF KOREA. International Journal of Crisis & Safety, 2(2), 9-16 (2017).
*Choi, H. The influence that the disappointment of the sports fan according to the transfer of registration of the sports player meets the feeling exhaustion and spontaneous behavioral intention. The Korean Society of Sports Science, 26(3), 565-575 (2017). 
*Choi, H. The Effect of self-management of sports center instructors on the future core competencies and social skills scales. Journal of Korea Academia-Industrial cooperation Society, 18(4), 560-569 (2017).
*Choi, H. Satisfaction with service satisfaction of members of sports center affects happiness and loyalty. The Korean Society of Sports Science, 26(1), 573-583 (2017). 
*Park, Y., & Choi, H. The emotional response that has an influence on achievement goal and ability to performance of senior citizen sport instructor. Journal of Korea Academia-Industrial cooperation Society, 17(5). 186-194 (2016).
*Park, Y., & Choi, H. A study on influence of positive illusion of a participant in sport for all on exercise passion and exercise performance. The Korean Society of Sports Science, 24(5), 121-131 (2015).
*Kim, S., & Choi, H. The impact on social adjustment, achievement goal orientation, self-regulation through by youth participation of orienteering activity. The Korean Society of Sports Science, 24(4), 141-154 (2015).
*Kim, D., & Choi, H., & Shin, H. The study on the status change of competition anxiety depending on archery player's level. The Korean Society of Sports Science, 24(2), 1337-1346 (2015).
*Choi, H. The Effects of the Communication Skills of the Senior Sports Leaders Attribute on Emotional Reactions and Positive Self-Management of Participating Seniors. The Korean Journal of Physical Education, 54(2), 441-450 (2015).
*Kim, Y., & Choi, H., & Lee, S. Research on Relationship between Commitment and Buying Behavior through Taekwondo Training of Leaders Based on Mentoring Role. Journal of Coaching Development, 17(1), 23-31 (2015).
*Choi, H., & Shin, H. The Current Status and Development Plan of National Sport Licensing Industry. Journal of Sport and Leisure Studies, 59(1), 249-257 (2015).
*Kwon, K., Choi, H., & Park, G. The Relationship between the Taekwondo recognition having on to a national brand image. The Korean Society of Sports Science, 23(6), 519-532 (2014).
*Park, H., & Lee, S., & Sung, D., & Choi, H., & Kwon, T., & Park, G. The Effect of Power Nordic Walking on Spine Deformation and Visual Analog Pain Scale in Elderly Women with Low Back Pain. Journal of Physical Therapy Science, 26(11), 1809-1812 (2014).
*Kim, H., & Choi, H., & Kim, B. A Study of the Relationship between Buying Factors of Licensing Products and Team Loyalty according to the Image of Sport Teams. Journal of Sport and Leisure Studies, 53(1), 387-397 (2013).
*Choi, H., & Park, Y., Lee, H. A Study on The Research on the Artistic Experience and Satisfaction through Korean Dance Activity. Journal of Sport and Leisure Studies, 53(1), 109-116 (2013).
*Lee, K., & Choi, S., & Choi, H., Effects of the Art Instructor’s Work Environment and Main Cause of Duty on the Occupation Change Intention. The Korean Journal of Dance Studies, 42(3), 51-79 (2013).
*Choi, H., & Kim, B., & Park, G. The Relationship between the Service Quality and Customer's Loyalty According to Ski Resort Perceived of Risk. The Korean Society of Sports Science, 22(3), 775-789 (2013).
*Choi, H., & Lee, D., & Lawrence, W., & Kim, B., & Park, J. A Study on the Relationships between Sports Broadcasting, Sports Values, and Viewer Satisfaction. Asia Pacific Journal of Innovation and Entrepreneurship, 6(3), 99-115 (2012).
*Lee, D., & Byon, K., & Schoenstedt, L., & Johns, G., & Bussell, L., & Choi, H., Validation of the consumer values versus perceived product attributes model measuring the purchase of athletic team merchandise. ICHPER-SD Journal of Research, 7(2), 52-58 (2012).
*Choi, H. The Effects of Taekwondo Demonstration on the Korea National Image and Loyalty. Journal of Sport and Leisure Studies, 50(1), 313-323 (2012).
*Kim, H., & Choi, H., Kim, B. The Effect of Sport Star Advertising Activity on the Psychological Sense of Community and Sports Participation. The Korean Journal of Physical Education, 51(5), 507-519 (2012).
*Lee, K., & Choi, H., & Park, J. The Relation between Types of coachings and Immersion, Satisfaction of Training. Journal of Coaching Development, 13(4), 89-100 (2012).
*Bae, Y., & Choi, H., & Choi, H. Relationship among Customer Orientation, Customer Loyalty, and Customer Confidence according to Marketing Strategy of Taekwondo Academy. The Korean Society of Sports Science, 20(6), 599-614 (2012). 
*Lee, S., & Choi, H., & Kim, S. Relation of Service Quality of Taekwondo Studio and Customer Satisfaction and Customer Behavior. The Korean Society of Sports Science, 20(6), 773-789 (2012).
*Cho, C., & Choi, H., & Park, J. The Effect of Offensive Factors on The Result of Korean College Baseball Game. Journal of Coaching Development, 13(2), 97-102 (2011).
*Yoon, T., & Choi, H. 2010 Formula One Grand Prix 2010 tournament in Korea brand equity formation of cities and urban images, Benefit, Event Satisfaction. The Korean Society of Sports Science, 20(3), 917-929 (2011).
*Choi, H., & Yoon, T., Kim, T. The Relationship between the Service Directivity and Service Quality, Customer’s Decision-making of Squash Halls. Journal of Sport and Leisure Studies, 42(1), 491-500 (2010).
*Choi, H. The Relationship between the Propensity to Purchase and Customer’s Decision-making for Purchasing according to Recognition of Sponsorship. Journal of Sport and Leisure Studies, 39(1), 137-147 (2010).
*Choi, H. The Relationship between Brand Personality and Purchasing Behavior according to Corporate Sponsorship Activity. Journal of Sport and Leisure Studies, 37(1), 256-276 (2009).
*Choi, H., & Kim, J., & Kim, K. A study on the factors to watch sports game and the relationship between the degree of loyalty to one's favorite team according to the image of professional sports team. The Korean Journal of Physical Education, 48(4), 367-376 (2009).
*Choi, H., & Bae, Y., & Yoo, M. Relations Between Quality and Buying Purpose Decision according to Relationship Marketing Execution of Taekwondo Gym. The Korean Society of Sports Science, 18(2), 611-621 (2009).
*Choi, H. The Study of Relation between Purchasing Tendencies of Pro-Baseball Spectators and Decision-Making of Purchasing. Journal of Sport and Leisure Studies, 35(1), 217-225 (2009).
*Choi, H. Verification of Difference in Emotional Development and Sentimental Development per Participation of Youth in Basketball Speciality-Aptitude Education. Journal of Sport and Leisure Studies, 34(1), 559-566 (2008).
*Choi, H. The Marketing Mix Strategic Study on the Purchase Conduct Analysis of the Pro Sports Licensing Products Purchaser. Journal of Sport and Leisure Studies, 33(1), 483-492 (2008).
*Lee, J., & Choi, H., & Kim, J., & Shin, S. The Effects of Professional Sports Sponsorship Activities on Corporate Image and Consumer Behavior. Journal of Sport and Leisure Studies, 33(1), 271-281 (2008).
*Kim, J., & Choi, H., & Choi, M. Verification of Difference in Emotional Development and Sentimental Development per Participation of Youth in Basketball Speciality-Aptitude Education. Journal of Sport and Leisure Studies, 33(1), 637-647 (2008).
*Choi, H., & Kim, C., & Park, Y., & Lee, D. The effect of perception of sports sponsorship on purchasing behavior. The Korean Society of Sports Science, 16(4), 467-478 (2007).
*Lee, S., & Eum, D., & Kim, J., & Choi, H., Jung, J. Study on the Influence of Professional Sports Program Watching on Physical Training Participant of Recognition about Sports. Journal of Sport and Leisure Studies, 31(1), 1421-1428 (2007).
*Kim, J., & Eum, D., & Choi, H., & Jung, J. The Influence of Participation Motives and Flow Experience on Leisure Satisfaction for Tennis Club Members. Journal of Sport and Leisure Studies, 31(1), 1351-1361 (2007).
*Choi, H., & Park, Y., & Lee, D. Study on the realization and role of professional sports agency. The Korean Society of Sports Science, 16(4), 491-499 (2007).
*Jeon, C., & Kim, J., & Choi, H., & Lee, D. A Research on Class Satisfaction of Middle-aged Women per Instruction Type of Life-time Sports Coach. Korea Sport Research, 18(5), 533-540 (2007).
*Kim, K., & Kim, J., & Choi, H. Analysis on Effects of Dance Sports Participation Motive on Marital Life Satisfaction. Korea Sport Research, 18(5), 369-378 (2007).
*Choi, S., & Kim, J., & Choi, H., & Eum, D. An Analysis of Relationship between environment Factors and Exercise Addiction for Squash Maniacs. Korea Sport Research, 18(2), 163-172 (2007).
*Eum, D., & Kim, J., & Lee, S., & Choi, H. A Study of the Programs to Activate the Sports for All for the Utilization of the Leisure Time Produced by the Establishment of the 5-Day Workweek System. Journal of Physical Education, 2(2), 1-10 (2006).
*Choi, M., & Kim, J., & Choi, H. A Study on the Satisfaction with the Specially Lessons of Sports Environment for the Department of Physical Education. Journal of Physical Education, 2(2), 25-35 (2006).
*Kim, J., & Kim, S., & Choi, H. A Research into Sports Center Members' Expectancy Level of Physical Directors. The Korean Society of Sports Science, 14(1), 113-124 (2005).

󠇛  Conference proceedings  
*Lee, B., & Cho, C., & Choi, H. Endorsement Effectiveness: Golf Industry. ISIITA2020 Conference (2020).
*Shin, H. & Choi, H. The Influence of Contact Motives of Sports Program Viewers on Sports Attitude and Participation in Sports. 2018 Korea Society for Sport Management Spring Conference (2018).
*Choi, H. & Shin, H. The Influence of the Image of a Sports Star on the Pride and Self-love of Fans: Focusing on Viewers of Sports Specialized Broadcasting. 2018 Korea Society for Sport Management Spring Conference (2018).
*Choi, H. & A Study of the Relationship between Team Loyalty according to the Image of Sport Teams. European College of Sport Science (2017).
*Choi, H. & The Effect of Sport Star Advertising Activity on the Psychological Sense of Community. European College of Sport Science (2017).
*Choi, H. & Chiu, W. CONSUMERS’ GOAL-DIRECTED BEHAVIOR OF PURCHASING SPORTSWEAR PRODUCTS ONLINE: A CASE STUDY OF CHINESE CONSUMERS. 2017 Asian Association for Sport Management Conference (2017).
*Choi, H. & Park, Y., Shin, H. Relationship between team cohesiveness from the characteristic of university licensing products, school satisfaction, and purchase intention. 2017 FISU World Conference (2017).
*Lee M., & Park, Y., & Choi, H. & Ways to Vitalize Archery as Sports for All. 2017 FISU World Conference (2017).
*Shin, H. & Choi, H. A Study on the Relationship between Star Attributes and Consumer Behavior of Foreign Golfers: Focusing on Visitors' Satisfaction. 2017 Korean Society of Golf Studies Spring Conference (2017). 
*Choi, H. & Park, Y. & Shin, H. The influence of positive illusion of participants in Sport for All on the exercise passion and the exercise performance. 2015 World Martial Arts Academy International Congress (2015).
*Lee D., & Lindsey C., & James Zhang., & Kim, S., & Choi, H. & Consumers’ Sport Brand Extension Evaluations. SMA X 10th Annual Conference (2012).
*Choi, H. & The Study of Relation between Purchasing Tendencies of Pro-Baseball Spectators and Decision-Making of Purchasing. Korean Society of Sport and Leisure Studies Conference (2008).
*Lee S., & Kim. J., & Choi, H. Analysis on Effects of Dance Sports Participation Motive on Marital Life Satisfaction. Korean Alliance For Health, Physical Education, Recreation, And Dance Conference (2007).
*Joo, K., & Kim, J., & Choi, M., & Eum, D., & Choi, H. & Verification of Difference in Emotional Development and Sentimental Development per Participation of Youth in Basketball Speciality-Aptitude Education. Korean Alliance For Health, Physical Education, Recreation, And Dance Conference (2007).
*Jeon, C., & Kim, J., & Choi, H., & Eum, D., & Lee, D. A Research on Class Satisfaction of Middle-aged Women per Instruction Type of Life-time Sports Coach. Korean Alliance For Health, Physical Education, Recreation, And Dance Conference (2007).
*Choi, H. & Kim, J. The marketing mix strategic study on the purchase conduct analysis of the prosports licensing products purchaser. Korean Society of Sport and Leisure Studies Conference (2006).

